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Don't eat enongh
vegetables!

get their kids toreat
vegetables?

eat less than
one portion/day’

INDNS 2016-2019
2You Gov 2021



HOUSEROLD INCOME

These challenges are even more pronounced in lower income families

71%
66%
48% 0
] i 36%
I like o eat lots Wy parents Wy child eats
of vegetables struggle to get me vegetables
to eat more veg regularly

Under £30K household income vs

46%
39%

I+ is difficult +o

get children to eat

vegetables

You Gov om behalf of Veg Power & ITV 2021



We use advertising and communications to inspire kids to vegetable
loving habits they will keep for life, and in turn share with their
children.

In 2019 ITV and Veg Power partnered to create Eat Them to Defeat
Them. In 2020 Channel 4 and Sky Media joined our multi-award-
winning campaign and our schools’ programme reached 1,500
primary schools: that’s 425,000 kids! They loved it and much veg
was defeated. Click for the full report.

This year Eat Them to Defeat Them chapter 3 was our biggest and
most ambitious campaign yet.

sky 4


https://ifour-vegpower-uploads.s3.eu-west-2.amazonaws.com/wp-content/uploads/2020/10/13214105/Eat-Them-to-Defeat-Them-Schools-Programme-Report-2020-optimised.pdf
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PREPARE FOR BATTLE

Introducing a daring new advert created by adam&eveDDB

Created by adam&eve JOE .


https://youtu.be/DVc5oARRpNw
https://youtu.be/DVc5oARRpNw

TV ADVERTISING

Led by a huge advertising campaign donated by our partners

IMPRESSIONS




+ OUT OF HOME ADVERTISING

Kindly donated by these partners
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+ CINEMA ADVERTISING

Kindly donated by Pearl & Dean
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+ ONLINE ADVERTISING

Kindly donated by these partners
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+ PRESS ADVERTISING

Kindly donated by these partners ' 1" .'
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MEDIA CAMPAIGN SUMMARY
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he vegetable

sound effects.. by celebrity

supporters.

.were all
recorded.....



https://youtu.be/NvegL1apyFk
https://youtu.be/NvegL1apyFk

PRESS COVERAGE

The campaign was well covered by the press

Grunting Amanda 1
Holden takes on new role Amanda Holden and Giovanna Fletcher among celebs starring in

4
- as a tomato - for ITV new campaign to get kids to eat their veg F Irs tN CWwWSsS

The Britain's Got Talent judge and the I'm A Celeb star have voiced a tomato and a stick of broccoli respectively in an action
packed new advert designed to get kids eating more veg 18. SPECIAL REPORT ® ®

FirstNews @ lssue 781 ® 4~ 10 June 2021

AMANDA Holden has joined a number of celebrities to to
morph into evil vegetables for a new ITV campaign.

By SOLEN LE NET

SHARE | f|@]in] | s [

ITV and Veg Power launch ‘Eat Them To D...

DAILY

Though Beetroot's identity remains a close-guarded secret, their veggie-themed costume

was inspired by ITV's Eat Them to Defeat Them campaign, which sees celebs including
Amanda Holden and Ranvir Singh lend their voices to evil veggies that must be vanquished

by the nation’s children.

It is part of a wider campaign to get kids eating more vegetables.




EDITORIAL SUPPORT

Extensive editorial support from ITV
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SOCIAL MEDIA SUPPORT

Sam & Mark lead the rally cry to the kids

}Wm'cln thewm ov our YouTube chavnel


https://www.youtube.com/channel/UCnhCGRjDlcpodAqSDCvcTVw
https://www.youtube.com/channel/UCnhCGRjDlcpodAqSDCvcTVw
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SOCIAL MEDIA

Chefs, families and schools were fired up on social

May — July 2021
1,300 accounts posted our hashtag

13 M social media accounts reached with 2 average opportunities to view each

Since campaign launch in January 2019

11,800 accounts have supported our hashtag

67.8m social media accounts reached with 10 average opportunities to view

sEATTHEMT ODEFEAT THEM




The challenge
Advertising campaign
Social media campaign
Schools’ programme
Impact

What next?




NATIONWIDE SCHOOLS CAMPAIGN

The Eat Them to Defeat Them primary schools’
programme encourages kids to try new
vegetables in school

1,828 primary schools
235 local authorities

467,518 pupils
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SCHOOL
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What we will be doing in school to help
you ‘prepare for battle’
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FEATURED VEGETABLES

Each week we featured a different family favourite vegetable
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STICKERS

Stickers for trying the veg at school
s

WMy son loved coming home with a
sticker becanse he had eaten his
carrots that day. Other days more
stickers for trying a pepper. He
thought it was amazing.

Jada, parent of 5 yr old boy, New Milton

Fantastic, the children wear
thewm with pride " Vegetable
Protectors " +he new shield
shape is perfect

Christina, School Volunteer, Surrey

We used them and they worked well

School stakeholders;

School survey 2021



POSTERS

We used them and they worked well

School stakeholders;

School survey 2021

SO oolcimrfml\
pont,

Maggie, Teaching Assistant, Hull

The children enjovyed the
interaction with the leaflets and
encouraged them to ask
duestions about the vegetables.
They loved to roar " €at them to
defeat thewm

Teresa, Supervisor, Northern Ireland



TABLE DECORATIONS

Strut cards to get the decorations started

Ovie set was used by the servivg
hatch, the other scattered around
the hall. This was like hide and seek
to find the vegetable of the week.

Cathy, School Business Manager, Leicestershire

Loved thewm, they looked great on the
divmer +ables

Tina, PSHE Lead Learning Mentor, Wolverhampton

We used them and they worked well

School stakeholders;

School survey 2021



TAKE HOME ACTIVITY PACKS

One for every child in participating schools
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ACTIVITY PACKS - REWARD CHARTS

Encourage families to repeat, reward and

normalise new veg habits

60%

56%

17% 17%

2% 2%

Really Somewhat Didw't Didw't+
enjoved i+ enjoved i+ enjoy it use it
@ Kids @ Parents

Family survey 2021



ACTIVITY PACKS - PUZZLE BOOKS

Sponsored by Public Health England
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Really Soemewhat Didn+ Didn+
enjoved it enjoved it enjoy it use it
B Kids B Parents

Family survey 2021



High Mill Primary @H AillPrimary - 1h
. P3/2 are really taking their vegetable eating seriously! They have
o 8o embraced the challenge to try new and dlfferent vegetables w

Elinor Megan Thomas @EllieMT_RB - 18h
Bechgyn bron a gorffen yr her ac yn joio bwyto'n iach, am newi

HANECRESY

PlasmarlPrimary @Plasrr 5h

Chelsea Jones @ 2amb16 More fantastic healthy eaters in Year 3/4. Well done SG and I8 for eating
#EatThemToDefeatThem @MapplewellPSRec Bella earnt two stickers ') S0 many amazmg vegetables ‘/ ; as

tonight! She's had peppers & tomatoes with tea & she shouted eat them
to defeat them

x High Mt Primary

SouthwayPrimaryEYFS @Southway_EYFS - 33m
We have good news!!! S from Aqua Class has defeated all his vegetables
at home!! #eatthemtodefeatthem




Wy som is a very picky eater due +o sensory issues, and
this program has encouraged him to try vegetables
that he hasn't eaten before. T struggle +o get him +o
try vew things at howme, but the teachers using this
campaign Nave managed to get him to try lots of
things. If the campaign can do this for my child then T
can’t even imagive the success for less picky eaters.
WMaking vegetables fun +o eat is an outstanding idea.

Wy danghter found i+ fun and engaging. She doesn’t really
eat sweet corn and peppers vormally but she tried them as
they were nclunded in the campaign. She found it fum filling
i the poster.

Wy sovn evjoved receiving the gift pack
with stickers and chart and he asked
for the vegetables when we went

shopping.

Wy danghter refuses +o +ry things
at howe, during this programme she
has tried EVERYTHING. I+'s been
wouderful +o be told the news at
home time.

Wy child has been talking about +he
programme a lot and has been asking for
veg with her meals o be healthy.



ACTIVITY PACKS

How much do you agree or disagree with these statements
about the activity pack? (strongly/slightly agree)

0
73% /8%
58% 58%
. . ]
We used the Wy child really Wy child ate Wy child ate a Wy child was more
activities at enjoved the more wider variety  likely o finish their
home activities vegetables of Vegetables  Vvey, reducing waste

B Parents Family survey 2021



Additional teaching resources available for download

oft th ingredents 08 You 5€¢

VEGPOWER

How to grow your own veggies in class.

k¥,
w W

We used them and they worked well

Numicon resources kindly
donated by OUP

numicon D
i Vegetable Patch 2

Tomato Trays

&= OXFORD

UNIVERSITY PRESS

School stakeholders:

School survey 2021

Loved these and used +thewm +o
set ouline homework tasks and
enconrage engagement from

home.
Stacey, Teacher, Wales

These were displayed on the
thewmes +able 'eat +hewm to
defeat them' and children wonld
take these worksheets durivg
break and colonr thewm in. Also
have a go at the maths
dowwloads. This was fuw!

Hamidah, Assistant Headteacher, London



START OFFBY |
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| 60 Tina, PSHE Lead ing M
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We used them and they worked well

School stakeholders:

School survey 2021



SCHOOL ASSEMBLIES

To kick off the campaign including a special greeting from Sam & Mark

What we will be doing in school to help
you 'prepare for battle’

» Rewards charts
* Puzzle books

« Sticker packs
for everyone to take home.

NAME:

APPEARANCE:

EAT THEM:

Week 5: 5 July




EATTHEM ¢
TERER:

With Prue's support we challenged school catering teams to lay on
amazing spreads of vegetable tasters for each week of Eat Them to
Defeat Them. These spreads make the veg the hero of lunch and
create a perfect opportunity for kids to give them a taste. We ‘ve been
shouting about the best and handing out a few cash prizes and
certificates to the very best school teams.

With the help of Veg Power you conld make that vital
difference in children's life chances, setting them on a
path to a healthy life

Prue Leith, Author & Chef



St Marys RVCA Primary School
Barnard Castle
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cRTRRERS

LLENGE

I+ has given the kitchen staft a chavce +o be
creative, added some excitement to their daily
routine. Iwn particular o see the faces of the
childrew light up with great passion when they see
their work ov display and look of delight at the
displays made and most of all tried things they
wouldn'+ vormally.

Sharon, Cook in Charge, Shropshire



SCHOOLS VISITS

Check out these short videos of our school visits

Cwmaber Infants School Downs View Special School Endeavour School
Caerphilly Woodingdean Andover

,» Click the images to
Cieme i e play the videos
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N
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Peartree Spring School
County Durham Stevenage


https://www.youtube.com/watch?v=ZtWLcZ7enxM
https://www.youtube.com/watch?v=Vbgi_6CeGfA
https://www.youtube.com/watch?v=HtDq2md5qPs
https://www.youtube.com/watch?v=1-oVIapfH8Y
https://www.youtube.com/watch?v=rDfKof_ZmIg

ENJOYMENT

The children really enjoyed i+ (agree)

/3%

2020

85%

/7%

2020

87%

95%

2020

97%

Family survey 2020
Family survey 2021
School survey 2020
School survey 2021
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ATTITUDES & CLAIMED BERAVIOUR

In order to create a long-term and lasting shift in veg consumption we aim to slowly reshape the
perception of vegetables. In our survey data, as well as an immediate step-up in claimed veg
consumption, we are particularly keen to see perceptions of fun and enjoyment coupled with a
desire to repeat the experience. We completed three surveys:

NATIONAL SURVEY

Survey of 955 parents
and 1,045 children aged
6-18 across the UK. This
measures the impact of
the advertising and
media campaign.

Survey conducted by

YouGov

SCHOOL SURVEY

Survey of 103 school
senior leaders, teachers,
caterers and local
authority public health
teams who participated
in our schools’
programme.

Survey conducted by

Lthe smaller boatJ

FAMILY SURVEY

Survey of 479 parents and
children aged 4-11 who
participated in our schools’
programme. This
measures the impact of
the TV & media campaign
and the school’s
programme working
together.

Survey conducted by

Lthe smaller boatJ




You Gov children aged 6-11 2020 & 2021
2Family survey 2020 & 2021
3Childwise survey 2021

Fun is an essential motivator for primary school children
76% /7%

54% 55%

2020 2020
WHOLE POPULATION!  SCHOOLS PROGRAMME?

This advert makes eating
veaetables seem more fun




TALKABILITY

Lots of people were talking about i+

51%

/2%

43%

2020

2020

81%  33%

: _!_|

2020 2021

SCHOOLS

Agree strongly/slightly
Family survey 2020
Family survey 2021
School survey 2020
School survey 2021



MORE VEGETABLES

I/wmy child/the children have eaten more vegetables as a result

y School’s
Advertising programme .
| Sigmificantly areater
campaign alone. triples efficacy guificantly 4
. ‘ appreciation by
Scales nationally o of campaion
1.2w children eating parewts
more vegetables” 59% 59%
50%
33%
21%
Lol 13% o0
2020 2020 2020 2020
WHOLE POPULATION!  SCHOOLS PROGRAMME?2 WHOLE POPULATION!  SCHOOLS PROGRAMME?2

You Gov child aged 5-11
2Family survey 2020 & 2021
3School survey 2020 & 2021

4 ONS Mid-Year Population
Estimates June 2020.

89%

85%

2020
SCHOOLS PROGRAMMES



SECONDARY AUDIENCES

T ate wore \/eqemlales as a result

1172 16%

You Gov 2021 - all parents You Gov 2021 — children aged 12+




HOUSEROLD INCOME

Campaign is more effective in lower income households

26% 28%
18% 17% 0
. -0 = b
T have eaten Wy child has eaten T have tried
more vegetables wore vegetables as new vegetables
as a result a result as a result

Under £30K household income vs

20% 23%
Wy child has tried T ate more
new vegetables as vegetables as a
a result result

You Gov on behalf of Veg Power & ITV 2021



School survey 2020 & 2021

IMPACT IN SCHOOLS

84% 83%

68% 66%

36%

2020 2021 2020 2021 2020 2021 2020 2021 2021

Children ate wmore The canteen Parents put more  Wore popular thaw ~ The children were
veg with thelir served wmore Veo veg) into their other healthy eating Wmore likely to finish

schools lunches with school lanehes  children’s lunches  initiatives in schools?  Their veg which
reduced waste



@Great resources; excellent ad - really wmade an
impression on the children -hard hit+ing and
persuasive.

we're carrying the theme on after summer hols.
we're going to do tastes of the raivbow and do
different colour fruit and veg each week as a theme
dav.

It was amazing how children that would usually say they
didw’t like a certaiv +ype of veg would +ry different
things and discover that they actually liked +thewm. We also
used the stickers to encourage packed lunches to bring
some Vegetables with their lunch,

Counld ot get better marketing and wmedia for a
campaigv to encourage vegetable consumption.
Resources are fantastic.,

T even had +o ask for more (stickers)as we used
these to allocate points for houses. I you tried the
veq - jou got a sticker ...then we wounld add up how
mawy people had stickers. Then this +otal would be
used to allocate house points.

We did a hage display showing all the vegetables in a
fun colonrful way. T+ was awesome! We based our
decorations using the advert for iuspiration. We also
did huge +asting tables each week.



NEXT TIME?

Would you like to rum i+ again next year?

90% 92%  93%
84% 84%

70%

Hamidah, Assistant headteacher,
South London

2020 2020 2020 Family survey 2020
Family survey 2021

School survey 2020
School survey 2021



Every year we receive hundreds of messages from happy
parents, this was our favourite for 2021:

Hi, just wanted +o let you know +hat my 10 vear old son,
who has autism and really struggles to try new +hings Is
fully invested in +the Eat them +o Pefeat +hem
campaign. e has tried lots of new vegetables in his
quest to defeat 1them and has discovered a new found
love for peas, sweetcorn and peppers! e says he likes
that the vegetables arent the good guys like they are
usaally made out +o be. I m a happy Mam!  well done!




CONCLUSIONS

Once again, our evaluation shows that the Eat Them to Defeat Them
advertising campaign alone has encouraged millions of kids across the UK
to perceive vegetables as fun and to claim increased consumption.

Where the TV campaign is supported by the schools’ programme, we see
a significant lift on their attitudes and claimed behaviour.

The campaign is more effective with lower income families where
vegetable consumption is most critical.
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WHAT NEXT?

Tra +
Bak

How to get am extra
meal ont of your
favourite tray bakes

November 2021

STIR F-A‘““’“
FRENEY
Master the stir Vear four is set to be
fry for Chinese the biggest yet
New Year (details TBC)
February 2022 February 2022



OWER

Veg Power is an alliance united by a common goal - to get our kids eating more veg.
Organisations and individuals all over the UK generously provide funding, free media, goods
and services as well as thousands joining in online and in their schools and communities.

MORE ABOUT OUR CAMPAIGNS HOW CAN YOU GET INVOLVED? REGISTER FOR NEXT YEAR

CHECK OUT OUR AWARDS MEET OUR SUPPORTERS

VEGPOWER.ORG.UK



https://vegpower.org.uk/our-campaigns/
https://vegpower.org.uk/join-the-fight/
https://vegpower.org.uk/register/
https://vegpower.org.uk/our-awards/
https://vegpower.org.uk/supporters/

E p@WE Veg Power is only made possible by
the generous support of our members

experts in fresh
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Dan Parker | Chief Executive
Dan.Parker@VegPower.org.uk

y VegPowerUK




