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Let's Grow Together

Massive thanks to our main sponsors for their
generous support
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vegetables

Of parents struggle to
get their kids to eat
vegetableg

eat less than
one portion/day
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HOUSEROLD INCOME

These challenges are even more pronounced in lower income families

48% 0
See ALIg
| like to eat lots My parents
of vegetables struggle to get me

{0 eat more veg

Under £30K household income

71%

66%

My child eats
vegetables
regularly

VS

46%
39%

It is difficult to
get children to eat
vegetables

You Gov om behalf of Veg Power & ITV 2021



We use advertising and communications to inspire kids to vegetable
loving habits they will keep for life, and in turn share with their
children.

In 2019 ITV and Veg Power partnered to crégae Them to Defeat
Them In 2020 Channel 4 and Sky Media joined our ravitard
GAYYAY3I OFYLI AIY YR 2dz2NJ 40K2 2
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was defeated.Click for the full report.

This yeaEat Them to Defeat Theohapter 3 was our biggest and
most ambitious campaign yet.

sky 4


https://ifour-vegpower-uploads.s3.eu-west-2.amazonaws.com/wp-content/uploads/2020/10/13214105/Eat-Them-to-Defeat-Them-Schools-Programme-Report-2020-optimised.pdf
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PREPARE FOR BATTLE

Introducing a daring new advert created by adam&eveDDB

’ Click to play Created by adam&eve JDE


https://youtu.be/DVc5oARRpNw
https://youtu.be/DVc5oARRpNw

TV ADVERTISING

Led by a huge advertising campaign donated by our partners

IMPRESSIONS




+ OUT OF HOME ADVERTISING

Kindly donated by these partners ZIH g
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+ CINEMA ADVERTISING

Kindly donated by Pearl & Dean
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+ ONLINE ADVERTISING

Kindly donated by these partners ' 1"

In need of a summer dress?

mumsnet
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ummer: As big-brand creas

H s ms are criticised
me Ia in a report, do these new products put them
in the shade?

i
W .
—_——— . .
THE PERFECT
MATCHDAY
LINE-UP

AWESOME

Farmers Accidentally Grow The 'World's
Most Expensive Mango'

i < [—

MailOnline
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+ PRESS ADVERTISING

Kindly donated by these partners
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The Daily Telegraph
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MEDIA CAMPAIGN SUMMARY

PARTNERS
OPPORTUNITIES

TO VIEW

Media planning kindly donated by e ss e I l C E ;




The vegetable
sound effects..

by celebrity
supporters.
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https://youtu.be/NvegL1apyFk
https://youtu.be/NvegL1apyFk

PRESS COVERAGE

The campaign was well covered by the press

Grunting Amanda 1
Holden takes on new role Amanda Holden and Giovanna Fletcher among celebs starring in

4
- as a tomato - for ITV new campaign to get kids to eat their veg F Irs tN CWwWSsS

The Britain's Got Talent judge and the I'm A Celeb star have voiced a tomato and a stick of broccoli respectively in an action
packed new advert designed to get kids eating more veg 18. SPECIAL REPORT ® ®

FirstNews @ lssue 781 ® 4~ 10 June 2021

AMANDA Holden has joined a number of celebrities to to
morph into evil vegetables for a new ITV campaign.

By SOLEN LE NET

SHARE | f|@]in] | s [

ITV and Veg Power launch ‘Eat Them To D...

DAILY

Though Beetroot's identity remains a close-guarded secret, their veggie-themed costume

was inspired by ITV's Eat Them to Defeat Them campaign, which sees celebs including
Amanda Holden and Ranvir Singh lend their voices to evil veggies that must be vanquished

by the nation’s children.

It is part of a wider campaign to get kids eating more vegetables.




EDITORIAL SUPPORT

Extensive editorial support from ITV

TP

James Martinobds SsandayBesty Ki t c h e nThisMorning

Dr CATHERINE CONLAN

U Live B

ITV Regional News UTV News The Masked Dancer
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