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generous support
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Advertising campaign

Social media campaign
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vegetables1 Only 35% of children 

want to eat more 

vegetables2

eat less than 

one portion/day1

Of parents struggle to 

get their kids to eat 

vegetables2

1NDNS 2016 -2019
2 You Gov 2021



I like to eat lots 

of vegetables

39%
48%

My parents 

struggle to get me 

to eat more veg

43%
36%

My child eats 

vegetables 

regularly

66%
71%

It is difficult to 

get children to eat 

vegetables

39%
46%

Under £30K household income vs Over £30k household income
You Gov om behalf of Veg Power & ITV 2021

These challenges are even more pronounced in lower income families



We use advertising and communications to inspire kids to vegetable 
loving habits they will keep for life, and in turn share with their 
children.

In 2019 ITV and Veg Power partnered to create Eat Them to Defeat 
Them. In 2020 Channel 4 and Sky Media joined our multi-award-
ǿƛƴƴƛƴƎ ŎŀƳǇŀƛƎƴ ŀƴŘ ƻǳǊ ǎŎƘƻƻƭǎΩ ǇǊƻƎǊŀƳƳŜ ǊŜŀŎƘŜŘ мΣрлл 
ǇǊƛƳŀǊȅ ǎŎƘƻƻƭǎΥ ǘƘŀǘΩǎ пнрΣллл ƪƛŘǎΗ ¢ƘŜȅ ƭƻǾŜŘ ƛǘ ŀƴŘ ƳǳŎƘ ǾŜƎ 
was defeated.  Click for the full report.

This year Eat Them to Defeat Them chapter 3 was our biggest and 
most ambitious campaign yet.

https://ifour-vegpower-uploads.s3.eu-west-2.amazonaws.com/wp-content/uploads/2020/10/13214105/Eat-Them-to-Defeat-Them-Schools-Programme-Report-2020-optimised.pdf
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Your schools
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Introducing a daring new advert created by adam&eveDDB

Click to play Created by

https://youtu.be/DVc5oARRpNw
https://youtu.be/DVc5oARRpNw


IMPRESSIONS

MEDIA 
VALUE

Led by a huge advertising campaign donated by our partners



Kindly donated by these partners
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MEDIA 
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Kindly donated by Pearl & Dean

ADMISSIONS

MEDIA 
VALUE

MEDIA 
VALUE



Kindly donated by these partners
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Kindly donated by these partners

COMBINED
READERS

MEDIA 
VALUE



Media planning kindly donated by

MEDIA 
VALUE

OPPORTUNITIES
TO VIEW

MEDIA 
PARTNERS



The vegetable 
sound effects..

Click to play

ɛȀŕǌŕʄĩƐƐʄ
ǌŕŇƦǌŎŕŎɛɗɗ

by celebrity 
supporters. 

https://youtu.be/NvegL1apyFk
https://youtu.be/NvegL1apyFk


The campaign was well covered by the press



Extensive editorial support from ITV

James Martinôs Saturday KitchenSunday Best

ITV Regional News

This Morning

UTV News The Masked Dancer
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