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We use advertising and communications to inspire kids to vegetable 
loving habits they will keep for life, and in turn share with their 
children.

In 2019 ITV and Veg Power partnered to create Eat Them to Defeat 
Them. Our multi-award-winning campaign reached into the homes 
of 38m people. Kids loved it and much veg was defeated.
Click for the full report.

This year ITV and Veg Power were joined by Sky Media and Channel 
4 for Eat Them to Defeat Them 2020 + we rolled out a national 
ǎŎƘƻƻƭǎΩ ǇǊƻƎǊŀƳƳŜΦ Lǘ ǿŀǎ ōƛƎƎŜǊΣ ƛǘ ǿŀǎ ōƻƭŘŜǊΣ ōǳǘ ǿŀǎ ƛǘ ōŜǘǘŜǊΚ

https://s3-eu-west-2.amazonaws.com/ifour-vegpower-uploads/wp-content/uploads/2020/02/09085158/Eat-Them-to-Defeat-Them-2019-Report.pdf
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9ŀŎƘ ǿŜŜƪ ŦƻŎǳǎŜŘ ƻƴ ŀ ŘƛŦŦŜǊŜƴǘ ǾŜƎŜǘŀōƭŜΣ ǿƛǘƘ ǎƛȄ ƴŜǿ млΩ ¢± ǎǇƻǘǎ ŦƻǊ ǘƘŜ ŎŀƳǇŀƛƎƴΣ 
ŀƭƻƴƎǎƛŘŜ ǘƘŜ ƻǊƛƎƛƴŀƭ олέ ŀŘǾŜǊǘ

30ò ad (above). 10ò ads (right)

£3mTV advertising campaign on ITV, Channel 

4, Sky, Channel 5, & Nickelodeon reached 46m 
people

BARB 87%

Households with 4-9 year olds who saw the 

campaign over 10 times

Click the ads to watch them 

https://www.youtube.com/watch?v=KTWZBFBThsw&list=PLGkOJx9xa5qXZfIRBmujhwVYrlZFFCUr-&index=3
https://www.youtube.com/watch?v=x5NpbR1r2aI&list=PLGkOJx9xa5qXZfIRBmujhwVYrlZFFCUr-&index=6
https://www.youtube.com/watch?v=9Jq8zAxv-vE&list=PLGkOJx9xa5qXZfIRBmujhwVYrlZFFCUr-&index=4
https://www.youtube.com/watch?v=sEtuKv0dXLk&list=PLGkOJx9xa5qXZfIRBmujhwVYrlZFFCUr-&index=7
https://www.youtube.com/watch?v=6S_z0zmZmis&list=PLGkOJx9xa5qXZfIRBmujhwVYrlZFFCUr-&index=5
https://www.youtube.com/watch?v=SXEMyiZhp-Y&list=PLGkOJx9xa5qXZfIRBmujhwVYrlZFFCUr-&index=2&t=0s
https://www.youtube.com/watch?v=bj58dGpiNJ8&list=PLGkOJx9xa5qXZfIRBmujhwVYrlZFFCUr-&index=8




2.4mcinema admissions

3.6mYou Tube adverts

14mbillboard impacts

Generous support from other media partners
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Chefs, families and schools were fired up on social

February ςApril 2020

3,203accounts posted our hashtag

30mpeople reached with 4 average opportunities to view each

Since January 2019

10,000accounts have supported our hashtag

62mpeople reached with 10 average opportunities to view

ΧΦŀƴŘ ǘƘŀǘΩǎ Ƨǳǎǘ ƻƴ ¢ǿƛǘǘŜǊΣ Řŀǘŀ ƴƻǘ ŀǾŀƛƭŀōƭŜ ŦƻǊ CŀŎŜōƻƻƪ ϧ LƴǎǘŀƎǊŀƳ
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Please note: our distribution is entirely dependent on where we can find 
support from devolved & local government and local commercial partners. 
We hope to extend our reach in Scotland, Northern Ireland and the North 
West in 2021. If you can help, please get in touch.

1,500primary schools

107local authorities

425,000pupils

This year we introduced the Eat Them to Defeat Them 
ǇǊƛƳŀǊȅ ǎŎƘƻƻƭǎΩ ǇǊƻƎǊŀƳƳŜ ǘƻ ŜƴŎƻǳǊŀƎŜ ƪƛŘǎ ǘƻ ǘǊȅ 
new vegetables in school

https://vegpower.org.uk/contact/


CHALLENGE 
WALLCHART

COOKS
CHALLENGE

Extensive resources for all year groups to encourage sampling of vegetables



Posters, cut-out-and-colour sheets and work sheets introduce younger children to new 
vegetables. Through familiarity and fun we set the scene to encourage tasting.



Schools 61%

We used them and they worked well

Working with our partners TastEdwe introduced simple sensory 
education ideas with the cut-out-and-colour sheets and ran two 
pilot sensory education workshops.



Schools 86%

We used them and they worked well

We asked caterers to lay on a special spread 
of vegetable tasters for each week for the 
veg of the week. These spreads make the 
veg the hero of lunch that day and create a 
perfect opportunity for kids to give them a 
taste. We supplied an inspiration pack and a 
create the Caterers Challenge with cash 
prizes for school caterers. 

They blew us away with their passion and 

creativity >>>>









Stephenson Way Primary (Taylor Shaw) Endeavour Primary (HC3S)


