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KIDS

eat less tha




We use advertising and communications to inspire kids to vegetable
loving habits they will keep for life, and in turn share with their
children.

In 2019 ITV and Veg Power partnered to create Eat Them to Defeat
Them. Our multi-award-winning campaign reached into the homes
of 38m people. Kids loved it and much veg was defeated.

Click for the full report.

This year ITV and Veg Power were joined by Sky Media and Channel
4 for Eat Them to Defeat Them 2020 + we rolled out a national
schools’ programme. It was bigger, it was bolder, but was it better?

sky 4


https://s3-eu-west-2.amazonaws.com/ifour-vegpower-uploads/wp-content/uploads/2020/02/09085158/Eat-Them-to-Defeat-Them-2019-Report.pdf
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TV ADVERTISING CAMPAIGN

Each week focused on a different vegetable, with six new 10’ TV spots for the campaign,
alongside the original 30” advert

@@@@@@@@@@@

Just saw another advert and was reminded...

| owe endless thanks to the people behind the
#EatThemloDefeatThem campaign. My daughter's
vegetable intake has increased tenfold! She loves telling
us about all of the vegetables she's defeating, and how
she's saving us all!

£3m v advertising campaign on ITV, Channel

4, Sky, Channel 5, & Nickelodeon reached 46m
people

Households with 4-9 year olds who saw the
campaign over 10 times

BARS Gl e o vt e



https://www.youtube.com/watch?v=KTWZBFBThsw&list=PLGkOJx9xa5qXZfIRBmujhwVYrlZFFCUr-&index=3
https://www.youtube.com/watch?v=x5NpbR1r2aI&list=PLGkOJx9xa5qXZfIRBmujhwVYrlZFFCUr-&index=6
https://www.youtube.com/watch?v=9Jq8zAxv-vE&list=PLGkOJx9xa5qXZfIRBmujhwVYrlZFFCUr-&index=4
https://www.youtube.com/watch?v=sEtuKv0dXLk&list=PLGkOJx9xa5qXZfIRBmujhwVYrlZFFCUr-&index=7
https://www.youtube.com/watch?v=6S_z0zmZmis&list=PLGkOJx9xa5qXZfIRBmujhwVYrlZFFCUr-&index=5
https://www.youtube.com/watch?v=SXEMyiZhp-Y&list=PLGkOJx9xa5qXZfIRBmujhwVYrlZFFCUr-&index=2&t=0s
https://www.youtube.com/watch?v=bj58dGpiNJ8&list=PLGkOJx9xa5qXZfIRBmujhwVYrlZFFCUr-&index=8

CELEBRITY & EDITORIAL SUPPORT

‘..\ K
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VEG NIVIER

.th[ Proud to be part of Eﬂmmﬂ“l“’ﬂli’l .
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OTHER MEDIA

Generous support from other media partners

I ._.l 2.4m cinema admissions

ONOR
MANAN

Yﬂll 3.6Mm You Tube adverts

Tube)

; 14m billboard impacts
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SOCIAL MEDIA

Chefs, families and schools were fired up on social

February — April 2020
3,203 accounts posted our hashtag

30m people reached with 4 average opportunities to view each

Since January 2019
10,000 accounts have supported our hashtag

62m people reached with 10 average opportunities to view

....and that’s just on Twitter, data not available for Facebook & Instagram

sEATTuEMToDerenTTHEM



Shiseprmy School #a Noth SOV s have —
o Primary ‘ med and the peas de feating N\, EshC.E.Primary
ecepti n crund 10 C Ju: “ sh C.E. P
stoy S loving @y 9Powe crots have © been = hir as .\CV‘ week ‘Stlov B :
ries. Luckily the vege: "UK they've wilte The ca"f " | We're now atl corn 2 ~atThem Great work taking down those
defeated #eatthem ables in these Stories € gone dow veq! Bev ely to see lots of children trying
odefeatthan get 9 5 " -"|’ y|aunched our poster competition
jalso

brnmg Can't wait to see the entries!

o AR
: . Q Miss Shill

It has been great to
work at home. What
@StanahPr

***EAT THEM TO DEFEAT THEM*** It's broccoli week!
Here are some pictures of the children getting to grips
with some green goodness! #EatThemToDefeatThem
@jamieoliver @KLacademytrust #broccoli

St Bede's Cathou;
olic Infant & N,
ursery S(hoo'

_ SNUrsrec @ye, S pPea Sou | Quo, Otes f,
! d‘-"ear our ch;
theme ¥ Chilg,
f scm he’" 'I lov, en foday,. y
' More € themy» “w, * I'm egy;,
M ’ lci"ea“n‘m Sat 2 ':lmm
@ seatthe™

=

primany ‘WoodyGrowHealthy
N A "
@ o @
n\‘L/LI‘ w!‘n“
= atthe iR ea\e" HoWe The carrots went down well today! #"
¢ eelc

@VegPowerUK

;ﬁ St. Bernadette’s

Super proud of our St Bernadette family

a Jamie Oliver g

Together we defeated over 8kg of peas

Well done everyone... °

I 0 Cool

=T tonight?2 Ev';rl;p SOme peas for yoy ang the kid

e 'one will [oy ids
famieoliver.com/reeip ve Joms Pea pasta!

#EatThemT De
)
totry ne

roup that
1| things

celebrate @
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NATIONWIDE SCHOOLS CAMPAIGN

This year we introduced the Eat Them to Defeat Them
primary schools’ programme to encourage kids to try
new vegetables in school

(@)

1,500 primary schools

107 local authorities ((@)g(@))

425,000 pupils ©) ©®) (@)
Please note: our distribution is entirely dependent on where we can find

support from devolved & local government and local commercial partners. (@) ‘ (@)

We hope to extend our reach in Scotland, Northern Ireland and the North

West in 2021. If you can help, please get in touch.



https://vegpower.org.uk/contact/

RESOURCES FOR SCHOOLS

Extensive resources for all year groups to encourage sampling of vegetables

T osky4  UEEED |

REWARD CHARTS &
STICKER PACKS

e

L

CUT OUT &
COLOUR

COOKS
CHALLENGE

POSTERS

CHALLENGE

WORKSHEETS
SCHOOL & TASTING TABLES WALLCHART
CATERERS GUIDES & STICKERS



MEET THE VEG

Posters, cut-out-and-colour sheets and work sheets introduce younger children to new
vegetables. Through familiarity and fun we set the scene to encourage tasting.

. Twsthd

FOOD..

i FLOURISH

/@._@3‘\ NIA HC3S
O @B
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MEET THE VEG

Working with our partners TastEd we introduced simple sensory
education ideas with the cut-out-and-colour sheets and ran two
pilot sensory education workshops.

. stld
--’_\ > My

TOUCH: Take a whole corv on the cob and rum your fingers up and dowm it

.
v ¢ -’

What does H feel like to vou? If vour corm on the cob still has a green leafy W Rictie
laver on the outside (a lusk) vou can feel Hhart too. Now ask an adult +o cut Veg S
sowme com kervels off the colr and taste them (if you like). What do the s A fur

kervels feel like in your wontin?

We used them and they worked well



EAT THE VEG

We asked caterers to lay on a special spread
of vegetable tasters for each week for the
veg of the week. These spreads make the
veg the hero of lunch that day and create a

WELCOME

TASTY TABLE TASTERS!
Ewourage kads to sample new veg

)

School cooks and chefs have an
absolutely vital role to play™

perfect opportunity for kids to give thema = ‘fj_l,_’/llﬁ 2 a4
taste. We supplied an inspiration pack and a wv 4 .'sw-vmm e e =
create the Caterers Challenge with cash - S

prizes for school caterers. TASTING TABLES =

TASTING TABLES
CATROTS, PEAS & SWEATCORN

They blew us away with their passion and
creativity >>>>

We used them and they worked well




"cjs NC:{S» #YourCateringExpert

Kudos to our creative team at

relentless in keeping the t fun
going for the kids and to keep thelr own spirits up in what
has arguably been one of the most challenging weeks in
education catering history. @LACA_UK odforlife
@PSCMagaz

£ Andy Phillips

The Butts Primary

Our wonderful @H ladies launching

This amazing vegetable display at St Martha's Primary
School in King's Lynn has made us all smile today! Loving
the broccoliasaurus and we bet the children loved it too!
odefeatthe
erUK @PSCMagaz:

@  Andy Phillips
= k

Fabulous day defeating the peas

a Chris Jones

Coronavirus hasn't stopped Rossett Acre defeating the
Broccoli today!




I ABsolutely by CH&CO 3 Pamela Dixon . Waldringfield School ﬁ S e

-
; ; ) - S Sy sy ' X he caterir + - ih ~rim rsch doin Arsat
Hapopea Fuday isebank trying all thmgs teams have been out in force this week cr 1cnlng Pea week has begun! [ {sar Tke Day & aic iy Sisorfor e aiaeat he catering tean ) st rysc g a great
? A P S SRR | RSN e the carrots to defeat them and WON & & &4 VegPowerUK #EatThemToDefeatThen X c
4 a ‘ vegrow atine ; Torkington Primary School!! aw UK
Bring on defeating the Peas next week T ¥ Mol

-’_ ~% Oakridge Federation Yoylor Staw
4 z Tay

#EatThemToDefea n campaign has come to our The carrots are up to no good, but its no match for the
school. Our kitchen staff, Ammie and Sam, have served pupils at Brooklands Primary, Greenwich #*

up a treat today. Thank you ladies for encouraging our !

children to make healthy choices.

’ Rudyard Kipling Primary School

We are enjoying some delicious, sweetcorn this week as
part of our #EatThemTo Them campaign! Look at :
our school kitchen's brilliant display! 3 ¥ .

e Robert Heath

C ar 2 } week a5 ) Eat them to defeat them. Carrot tasting table at The
' i Shrubbery today. rUK eShrubberyS




9_’{ Rolleston Primary School

The carrots are not havi
Rolleston! @VegPower

ng a ‘grate’ time today at

S

JK here's some more amazing displays from
our School Cooks! This week we've had raw and cooked

carrot tasters, carro
time carrots!

e and carrot muffins. It's crunch

o Roleston Primary School

Sweetcorn week is underway at Rolleston! They don't

stand a chance! #EatThemToDefeat VegF

Lincolnshire County Council @

great start last week from Lincolns schools in the
\ r #EatTh T f hem challenge.

Children have tasted cooked and raw carrots and tried a

&

selection of carrot inspired dishes #

This week the peas are going down!

ﬂ Megan Waring

Our Caterlink teams ar
the fight against carrots #f

The children are loving the amazing displays and

tasting all of the delicious carrot recipes! IT'S CRUNCH
TIME CARROTS!

Leics Traded Service
=

Did you know carrots were originally grown to use as
medicine and not food? This week it's crunch time for
carrots as part @VegPowerUK,. Here's a great display

by Shenton Primary School who are eating them to
defeat them #eatthemtodefeatthen

HC3S HC3S #YourCateringExpert

We've gone all Brock ‘n Roll at
broccoli week with a broccoli drummer and saxophone
player. Raw S tasters were a surprising ‘hit’ along with
icumber and green pepper mayo pasta.
f 2 Flourish

HASTALAVISTA
- ROl

482" Brooklands School

Our UK catering staff have helped the
children get in the mood today!




CATERERS CHALLENGE 2020
WINNER RUNNERS UP

Stephenson Way Primary (Taylor Shaw) Endeavour Primary (HC3S)

- N N

Middleton Moor Primary (Taylor Shaw)




EAT THE VEG

We encouraged schools to give kids stickers when they tasted
the featured weekly vegetable. The role of the stickers is to
reward the child and to inform their parents that they have
tried that vegetable at school

"- North Somercotes CE Primary School

4 Junsor " i |

The carrots have been crunched and the peas have v ' we defeated the carrots 0 Olir hrS:( Wavs.,
gone down! We're now a third of our way to defeating @Birchwoo of @

our “Polar Bear” of veg! Beware sweetcorn as next week
it's time to face the heat! #eatthemtodefeatthem

D\ 1P¢ l'.“l‘ "\ AV LINcoins \

At school pick up time | noticed

some parents making comments such as
“You’ve eaten your carrots today!” proving
how they were great communication to parents.
Other comments included that they couldn’t o
believe their child had tried a specific
vegetable, something they may have not
realised without the sticker as a method

of communication. Y
We Used th em and they Worked We” Teacher, Lancashire Thtei:/ offe'l: trled e get
e sticker.

) , - ‘ Senior leadership
SChOOIS 90/0 R -v_,g{“““ Lincoln
1 S

enjoyed trying the
foods and getting the
stickers as a reward.




REPEAT THE VEG

425,000 children took home our reward chart and sticker
pack. This is designed to encourage parents to repeat,
reward and normalise the new veg tastes the kids have tried
in school by trying each veg three more times

It introduces eating
vegetables regularly to
the children and they

strive to get all of the
We used them and they worked well stickers

Parent of girl, aged 5,

\VEGPOWER|

Many children from the
whole school told me that they
used the chart at home. This
was the best of all resources, |
think, as it got the children

engaged at home too
Teacher, Brighton



@ JoRobo

Deeks was so excited to get his broccoli 8 SUPER
sticker today. He also got a #” and a pea sticker on
today'’s lunch! @Ve DVegPower

#eatthemtodefe. 1 @BadenPowellPS now the

challenge of red pepper

g Claire Spurling =1
A Connor has

*:_ St Katharine's

Great to see that the children are completing their Veg
Power reward charts. Please keep encouraging this at
home. #EatThemToDefeatThem

" North Somercotes CE Primary School

School might be closed but the battles continues! What
a superstar - a full sticker chart completed. Even the
dreaded tomatoes were defeated. Well Done

" North Somercotes CE Primary School

Another home learning superstar has completed their
chart. Those veg don't stand a chance. Well Done <3
t @VegPowerUK @HughFW

Nicole Ord A

#eatthemtodefeatthem

@ Nicola Richards

sprimary Abi has completed
#eatthemtodefeatthem thank you for the healthy
encouragement!

&z

Sarah, Alex & Luke

#N@ i only

#eatthemtodefeatthem

Haoseod Daitry




F Class RN 14

nge #catthemtodefeatthem

a Lianedeyrn Primary

Da iawn Molly! #

Class 3Q
Nell done girls - health

@ Jo Robo

’
Deeks was so excited to get his broccoli 8 SUPER
sticker today. He also gota #” and a pea sticker on
today’s lunch! @

#eatth
#eatth

UK

challenge of red pepper

e Nicola Richards

has cu“[ leted #eatthemtodefeatthem thanl

wsprimary A
the healthy enco

o Nicola Robertshaw

You're stuffed peppers! 6 weeks and the challenge is now
complete %5 The veg's are being ate regular to keep at
bay! Thank you for this Brendan now confidently enjoys 5
of 6 veg's regular something that's always been a
struggle.

#eatthem

aatthem @m

We've gone wi t'\ a carrot ap ple and s rac,oevv"

smoothie #Eat eatThe ‘& ) L ]

& John Ellis-Mourant

Nlcholas has finished his ¢ owerUK poster for
efeatthem munching away on behalf of

)P

!. ) Class SW

Another food connoisseur #EatThemToDefeatThen

@Rolle

verlUK @mrshollisrps Kayden has
won the hght and tried all the different veggies. He has
discovered that he now likes carrots, broccoli and
peppers, which he wouldn't eat before!

> Rolleston Primary School






https://vegpower.org.uk/schools/#video-modal
https://vegpower.org.uk/schools/#video-modal
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ATTITUDES & CLAIMED BERAVIOUR

In order to create a long-term and lasting shift in veg consumption we aim to slowly reshape the
perception of vegetables. In our survey data as well as an immediate step-up in claimed veg
consumption we are particularly keen to see perceptions of fun and enjoyment coupled with a desire
to repeat the experience. We completed three surveys:

NATIONAL SURVEY

Survey of 956 parents of
6-14 year olds and 1,256
children aged 6-15 across
the UK

Survey conducted by

YouGov

SCHOOL SURVEY

Survey of 217 school
senior leaders, teachers,
caterers and local
authority public health
teams who participated
in our schools
programme

Survey conducted by

Lthe smaller boatJ

FAMILY SURVEY

Survey of 184 parents and
children aged 4-11 in
Lambeth, Hampshire and
South Wales who
participated in our schools
programme

Survey conducted by

Lthe smaller boatJ




PARTNER SURVEYS

Our partners have also conducted surveys which they have kindly allowed us to share

COOK SCHOOL

Based on in-class
feedback from
participating pupils

Survey conducted by

COOK SCHOOL




IMPACT OF COVID-19

Please note, our campaign in schools ran for 4 weeks
out of a scheduled 6 due to Covid-19 closing schools.
This made post-campaign surveys of schools, parents
and kids very challenging. The response volumes are
lower than we had planned.




K1DS LOVE IT

It made me feel | thought the It is | felt more It was fun. | liked
more confident to advertisements brave to try a
eat more veg were really cool awesome tomato

getting the stickers.
| liked trying
different food

Girl, 7, London Girl 8, London .
v 0y ’ Boy, 10, Hampshire q
y P Boy, 10, Cardiff Boy, 7, London

It makes eating veg more fun

I have eaten more vegetables as a result

National survey 15%

Family survey 50%



It’s got my child

My kldS keep on It got my son trying a eating Vegetables
saying the phrase and different range of . :
my youngest loved As the slogan eat vegetables at school and My child ate without a fuss

Parent of girl aged 5
getting the sticker, ~ ''c™ t© defeatthem,  pome and now has a vegetables he would

my son has been love for broccoli My d
) ) = aughters have
saying this for weeks Parent of boy aged 6 Usua”y 4 ef use y g

now and he has really broccoli and tomatoes. d?f initely eaten more veg,
enjoyed it. Parents, of boy aged 8 without any argument,
Parent of boy aged 7 mainly to get stickers for

their charts
Parent of girl aged 7

rewards
Parent of girl aged 5

My child has been eating more
vegetables than usual in the past few weeks

National survey

My child has wanted to eat a wider variety |
of vegetables

Family survey



SCHOOLS & CATERERS LOVED IT TOO

_ Most effective way
Innovative approach. , ;
we’ve tried so far at
We know that the more

from : feset The programme traditional approaches don’t - getting younger Chl{dren
parents saying their children : Work very well, especially with This is one of the to try and keep eating a
are eating and asking J Or. s Created a real bl.Jzz “ children, and this is something few healthy eating schemes ~ 'ange of vegetables.
veg. Parents are also eating  the school and | think that new and pushes the boundaries. that really engaged children. Headteacher
more veg and staff as well!

which I think is really exciting.| We had parents saying that kI It was great to see the
Catering Manager the children, being familiar Public Healt); ’ their fussy eaters were actually range of vegetal')/es e
Birmingham with it now, will embrace it even Cambridgeshire eating vegetables! packed /t'mchc?s /ncre'asmg
more. : and pupils being excited
Teacher, Southwick Headteacher
Hampshire and proud they had
tasted something new.

Teacher
Plymouth

This has really engaged the
children both here and at home.
We have had fantastic feedback

if we do it again next year

It was more popular than other healthy eating initiati

Children ate more veg with their school lunches

Parents put more veg into their children’s packed luncl



IMPACT IN SCHOOLS

A survey by our partner in Hampshire showed an exciting reduction in waste with anecdotes
of empty plates and less veg on the floor. We hope to study this more closely next year.

907

90% of schools

23, | 96%

A pilot in two schools 96% of schools
reported that they

used at least 2
elements of the
campaign

recorded a 25% reported that they
reduction in food included all year
waste during our groups

campaign

YOUR CATERING EXPERT

HC3S Campaign Survey of 48 schools Hcgs



COOK SCHOOL - LAMBETH

In partnership with Lambeth Council and Cook School we are enhancing the schools’
programme with campaign-themed fun-focussed cookery lesson for 10,000 kids

We’ve never had an
experience like this in our
school before, all our children
and teachers loved it.”

/R0

Children who tried new vegetables on this programme

_ Senior leadership team,
Chidren Lambeth



IMPACT CONCLUSIONS - KIDS

Once again, our evaluation shows that the Eat
Them to Defeat Them campaign has
encourage millions of kids across the UK to
perceive vegetables as fun and to claim
increased consumption

Where the TV campaign is supported by the
school’s programme, we see a significant lift
on their attitudes and claimed behaviour

We see a further lift in Lambeth where
children also received a 90-minute immersive
and fun veg cookery lesson

It makes eating veg more fun

National survey 50%

Family survey 76%

Lambeth survey 90%

I would talk with my friends and family about
these adverts

National survey 29%

Family survey 58%

Lambeth survey 83%

I have eaten more vegetables as a result
National survey 16%
Family survey 50%

Lambeth survey 77%




IMPACT CONCLUSIONS - PARENTS

1. Parents across the UK reported that their kids
enjoyed the campaign with many reporting
increased veg consumption.

2. Where the TV campaign is supported by the
schools’ programme, we see a significant lift
on parental attitudes and observed behaviour

3. Again we see a further lift in Lambeth where
children also received a 90-minute immersive
and fun veg cookery lesson

My children enjoyed it
National survey 52%
Family survey 77%

Lambeth survey 84%

I would talk with my friends an family about
these adverts

National survey 38%

Family survey 45%

Lambeth survey 63%

My child has been eating more vegetables than
usual in the past few weeks

National survey 15%

Family survey 52%

Lambeth survey 77%




AGAIN?

If it was your decision how likely would you be to run the Eat Them to Defeat
Them programme in your school again next year?

Family survey - kids 70%
Family survey - parents 84%
Lambeth survey - kids 87%
Lambeth survey - parents 83%

Schools survey - stakeholders §FEr”



The challenge
Advertising campaign
Social media campaign
Schools programme
Evaluation

What next?




WHAT NEXT?

Our social media
influencer campaign to
promote seasonal
vegetables is reaching
/m people each week

SUMMER 2020

Impact assessmenf of
UK retail vegetables
sales from Eat Them to
Defeat Them 2020

campaign

-

OCTOBER 2020

Theffrst edit_/.'on,qut'he
Eat Them to Defeat -

~Them kids activity book
i print arid downloads.
‘A partnershipwithiTV,
-:Channel 4, Sky, Public
' Health England, Coop,

Sainsbury’s and ASDA

OCTOBER 2020

Jt's back fora third. .
~ year. /wo,jr;énjew_s‘-‘.'. e A
“coming s00n.. i

Ve N A . 4
. 4 o .
~ .
3 = D e \
-
4 % - K2 .
.
t -

" FEBRUARY 2021




POWER

Veg Power is an alliance united by a common goal - to get our kids eating more veg.
Organisations and individuals all over the UK generously provide funding, free media, goods
and services as well as thousands joining in online and in their schools and communities.

MORE ABOUT OUR CAMPAIGNS HOW CAN YOU GET INVOLVED? JOIN OUR SCHOOLS PROGRAMME

CHECK OUT OUR AWARDS MEET OUR SUPPORTERS

VEGPOWER.ORG.UK



https://vegpower.org.uk/our-campaigns/
https://vegpower.org.uk/join-the-fight/
https://vegpower.org.uk/schools/
https://vegpower.org.uk/our-awards/
https://vegpower.org.uk/supporters/

CAMPAIGN PARTNERS
by vEGPOWER SKy 4

AsDASB

M &S Morrisons @ Sainsburys TESCO

sssssss ocado i P

MEDIA PARTNERS AGENCY & ANALYTICS
°Y0[|T[|he w’@v. NS @ CLEARCHANNEL DDPB’ GUUDSTU” Four

digital c

ECN @wvenia openiiedia coorercns (2) GORrR O

global
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SCHOOL SPONSORS

Our schools’ programme is funded by local authorities, caterers & horticulture

o ——— @ Portsmouth GREENYARD @ £Riviera Produce

Metropolitan Borough Council CITY COUNCIL Cornwall’s grower of choice
CITY oF ~//\; o 4 .
WOLVERHAMPTON  Middlesbrough TaylorShow  Magility  sgus=-ETEER
COUNCIL moving forward ;

L}
Wlewisham sodexo [Hiusme skt
@ &lél& Lambeth v: 8 Eg\ggliis c ATER@d Vegbre d Nottingham

City Council
Waltham Forest DBrighton & Hove

/ @ ¥/, DURHAM HC S caTenve @ co

rooucewortn fenmarc Elsoms ™ 248 s&e™ = Soil Association Op

ealthy soil. healthy people. healthy planet
GROWING TRUST ‘
= f’
J[-/)]L} one and all onen Img ﬂ z
EARHOOTS Llywodraeth Cymru COUNCIL

RIJK ZWAAN
Welsh Government




OWER

Dan Parker | Chief Marketing Officer
Dan.Parker@VegPower.org.uk

, VegPowerUK




